I 207: Articles aur Blog Posts — likho simple, bolo dildaar
Arre yaar, boss! Article ya blog post fe@sT rocket science &l &. B2 level IR 89 el
ret gaFehl W@ clear structure, useful content, aur friendly tone. Aaj g Hinglish #
1 FaEeH AW — B templates, examples, aur fun tips & AT
(1) “Articles/Blog posts” T gld &? (Meaning)
e Article (3/@): fdT topic W structured, informative for@$ — intro — body —
conclusion, 378 neutral ya lightly opinionated.

e Blog post (SlTeT): GET structure, 9 tone FATET personal/conversational —
stories, tips, 31X call-to-action.

Simple line: Article = info first; Blog = info + personality.

(2) &9 3T FA use FI? (When + How)

e ohd: websites, magazines, LinkedIn, Medium, newsletters, niche blogs.
o Ha:
e Pick a clear topic + promise: “Reader &I &1 [Helam?”
e Outline §=T31T: 3—5 headings (H2/H3) + bullet points.
e Write simple: short paragraphs, active voice, examples, lists.
e Add value: steps, templates, checklists, FAQs.
e Close with: summary + next steps (CTA).
Pro flow (5-part): Hook — Context — Value sections — Mini recap — CTA.
Signposting words: first, next, however, for example, in short, finally.
(3) 20 Example Sentences (English + Hindi)

(1) This article explains the basics in simple steps. = Ig o1@ S AFH I ATATT TCTH H
FHSATAT B |

(2) The blog starts with a relatable story. = SeliaT Ueh relatable gl & & grarel

(3) First, define your audience and goal. = 9gel, 379eY UTash 3R 18T aI HY|

(4) Use clear headings to guide the reader. = 9r&e® ! IMSS el h [T ATH 8139

STIHAT Y |



(5) Keep paragraphs short and focused. = TRTEIMH B¢ 3R FHigd W |

(6) Add examples to make ideas practical. = fd=RT @ practically §=TTet & foIT
examples S5 |

(7) The tone is friendly yet informative. = Sg<IT GIEATET &, T T AT |

(8) Include a checklist at the end. = 37d & Teh Ahfoiec ATHA Y|

(9) Cite sources where data is used. = ST&T 3¢T SEIHTA &, Ial A o
(10) The conclusion summarizes key points. = o7y qey AT HFI AR &l g |
(11) Add a call-to-action for next steps. = 379Tel heHI & [T call-to-action SIS |

(12) Use images or diagrams if needed. = S &I df [/ 3TI3TH STAHTA 1|

(13) Edit for clarity and flow. = TIsedT 3iR JaT8 o TolT HUTeT HY|

(14) Avoid jargon or explain it briefly. = Ff&sT el F s AT HET F THST|

(15) The headline promises a clear benefit. = §5elT8 Teh HTH BIIGT Il ¢ |

(16) Subheadings help readers skim faster. = Tagfasd ¥ readers STeal skim T I & |
(17) Add internal links to related posts. = TS IE¢H & interlinks S|

(18) Use a consistent voice across sections. = THT Tg&aT & AT voice TW|

(19) End with FAQs to address common doubts. = 31T HdTal & ToIT 37d H FAQs ¢ |

(20) Update your post as information changes. = STeThRI dGelel UX GIEC 37ISC A |

(4) B¢ Vocabulary List
Headline: ¥

Subheading: 3u2fve
Hook: 3R 3TehyoT
Outline: TR@T/GrT

CTA (Call-to-Action): SRATS T TedTsT



Skimmable: c@Rd-9&st AT

Readability: ISai1Idr

Tone/Voice: olgall/3TdTal

Formatting: fa=ama/wiaffear
Internal/External links: c3T/sTgr foieh
Draft/Revise/Edit: #EIGT/TeMerT /TG
Proofread: Y[&fadIs

Jargon: deheilchl QrsgTdell

Evergreen content: GrETaTToreh 39ATITT AT

SEO basics: @IST-3iedhelel Hel STd
Ready-to-use Templates (copy-paste aur jeeto)
e Blog Intro: “Arre yaar, [problem] J5T 920 il &2 Is post H, # 5 simple
steps i‘?ﬂ/i@ﬂ arfeh 319 [result] 37R1H & 9T Hh.”
e Article Structure:
(1) Hook + promise
(2) Background: why it matters
(3) Section A: step-by-step
(4) Section B: examples/templates
(5) Section C: common mistakes + fixes

(6) Summary + CTA

e CTAlines:
“If this helped, save/share it.” / “Try the checklist and tell me your result.”



(5) Funny Recap (GIEci! dTelT dg4hr)
e TH: “Boss, article fergf a?”
e &H: “Simple 3C — Clear headline, Clean outline, Consistent tone. Paragraph
chhote, examples solid, aur end & CTA — bas, reader &lel: arey wah, mast
post!”



